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GUIDELINES ON THE USE OF
the UNESCO Creative Cities Network logo
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<« THE UCCN LOGO

Three versions of the UCCN logo have been developed by UNESCO. They are:

a. The version with the text “Creative Cities Network”, reserved only for the use of
UNESCO and the UCCN Secretariat

= . f|\ FOR UNESCO AND THE
== : UCCN SECRETARIAT ONLY

unesco

Creative Cities Network

b. The version with the text “Member of the Creative Cities Network”, which is to
be used by the UCCN member cities

unesco

Member of
the Creative Cities Network

c. The version with the text “Members of the Creative Cities Network”, which can
be used by member cities for joint activities and events

L

unesco

Members of
the Creative Cities Network



You will find attached the generic logo (versions b and c) for the member cities in
vector format which allows all types of work in high definition.

Please kindly note that the generic logo shall be used strictly as provided and shall
not be modified in any way. No element is to be added to, inserted in or removed
from the high-definition logo file provided to you.

<\ CITY VISUAL ELEMENT

Each member city of the Network also has its own visual element.

As shown in the example below, the visual element of your city can only include the
following 3 elements. However, they can be placed freely as long as they form the
same block.

\B/ —> 1. A graphic element

Barcelona ™ 2. The name of the city

City of
Literature s 3. The creative field of the city:

City of...(Crafts and Folk Art/Design/Film/
Gastronomy/Literature/Media Arts/Music)

With a view to reinforcing the Network’'s and its member cities' visibility and
outreach, all member cities are kindly required to align with these rules by making
necessary adjustment(s) in their city visual elements. For member cities that joined
the Network in 2023, this city visual element, to be created by the new cities
themselves, must be submitted in a vector format to the Secretariat of the UNESCO
Creative Cities Network for validation via creativecities@unesco.org by 16
February 2024. "~



How to use the generic UCCN logo and the city visual element

In general, the guiding principle should be to create a layout that is practical and
attractive, and in line with UNESCO graphical standards and rules.

1. The city visual element can be used along with the generic UCCN logo, provided
that the following guidelines are respected:

e The new generic UCCN logo and the city visual element must be separated
from each other and located on opposite sides of a document (for example, up
left/up right or down left/down right).

» The logo and the visual element should be aligned and at the same horizontal
level.

e The generic logo shall be placed on the right.

Please find below an example:

\B/ i
Barcelona U n e S CO
City of Member of

Literature

the Creative Cities Network

N.B.: If a third/other/additional logo(s) is/are also to be displayed, they must
. not be inserted between the city's visual element and the UCCN generic
logo.



2. The city visual element and the generic UCCN logo can also be used side by side
provided wherever it is practically possible and that the following guidelines are
strictly respected notably the protection zone around the generic UCCN logo, such
as for signatures and business cards:

e The city element should be placed on the left and the generic logo on the right.
e The protection zone equal to the height of the letter N in the acronym UNESCO

(as minimum distance) should be respected in all cases.

Please find below an example.

*Protection zone

Member of

CITYOFGASTRONOMY the Creative Cities Network

3. In the case of joint activities and events organized by more than one Creative
City, the version with the text “Members of the Creative Cities Network” of the
generic UCCN logo should be used as line 1 on top, and cities’ individual visual
elements to be placed one after another as line 2 underneath.

Please find here below an example.

unesco

Members of
the Creative Cities Network

Eatrce%ona
ity o
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OTHER IMPORTANT ASPECTS

The use of the generic UCCN logo is only granted to the municipalities and the
official departments and/or bodies designated by them to promote activities
and partnerships which have a direct link with the implementation of the
Networks’ Mission Statement and objectives. Events and projects organizers
authorized by UNESCO to use the UCCN logo, as indicated above, cannot
authorize the use of the logo in any form whatsoever by third parties.

In cases when guidelines established by a National Commission for UNESCO are
stricter than those of the UNESCO Secretariat, UCCN member cities should abide
by the guidelines of the National Commission. In all other situations, the rules of the
UNESCO Secretariat must be followed.

Communication materials bearing the generic UCCN logo that are produced by
events and projects organizers must include the following disclaimer: “[name of
organizer] is responsible for the choice and the presentation of the facts and
opinions in this [document title], which are not necessarily those of UNESCO and
do not commit the Organization”.

The generic UCCN logo must not be used for commercial purposes. The sale of
goods and services bearing this logo is considered to be commercial and is
therefore not allowed.

K CONTACT

If you have any questions regarding the use of the generic logo, please contact
logo@unesco.org (Division for Communications and Public Engagement,
formerly Division for Public Information), with a copy to
creativecities@unesco.org.



